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Part I: Grade Pre-1

Mr. Harrison:

CHhICHBIE, COUSREHAD/INIRAVTY,

SoZLEREZBHF L&D, BODERZDNDDDOIT AT IZ0N,
CDOSADXIRIG. RIEE1RTI,

Hi, I'm Mr. Harrison, the teacher for this class.

It's time to start our discussion.

Please try to state your opinions as clearly as possible.

This class is for Eiken Grade Pre-1 level listeners.

BAROEHDERRERTIE. SRET—EADMEHSINTNET, BROFTEDLIVE
ZVRBEFHEORRIZILELERITTNET, ZLTSHIC, FBEMRBR0O. =RS
H=, BRZWERRE. CNE TR OICHEDER I N TR TEDLDICE>TE
FUIS,

Arterial train stations in Japan’s large cities are starting to offer a much wider variety of
services. Station kiosks and convenience stores, as well as small versions of retail
shops are offering an even better selection of goods. And on top of that, real-estate
agencies, English-conversation schools, and health clinics, which you never used to see
in train stations, are now starting to appear.

SBIE TRF NI ERBF—VIC. TOUSRTE. [BRINDEIRZADEHESHE]
[CDNWTELENEX L&D,

Today, our theme in all the classes is “Station Shops,” and in this class, we’ll be
discussing “the characteristics of station businesses and their future.”

It's Discussion Time!

Mr. Harrison:

SHOT-VTHD BRI &) [CDNTEIRIIC, FTFE[FLET,

BU BRI CVIERZMNSIENWAICEIZEULES. EDKRDITEBBLE I DY,
Before we talk about today’s theme of “Station Shops,” I'd like to ask you a question: if
you met someone who had never heard the word “station,” how would you describe
it to them?




Sakura:

E<SADADBEZEDIRD I DIHMTI,
BARCNBFEEAEDAI—BFIDIFECIEHNS. KIRICEHDNT DRI, BENT
DAXTHERBEERRZED E T,

Well, | suppose I'd tell them that it's a place where a lot of people go to take trains.
Almost everyone in Japan passes through train stations--everyone from children going to
school to families on vacation to people going to work.

Yoko:
BRCIE. JIEDEDMETDOREFH. FHENEREDFEZBCLET,

People also spend time in stations waiting to board trains, or waiting to meet their friends.

Sakura:
BENOBZDEHICBERIURZEDAEZINTINA,
And, people often use the same station everyday commuting to work or school.

Mr. Harrison:
[EU ZOXDICRICESTSFRFENDDE I, BRITNDOY—ERE, DU
RO ZED U TCEHESN TR EEZSNET,
(BRI N FBARTHUSLESFINLEETI, WANSIBEEDHDFIN. CCTIE
[ALANZREND T, BRIEANT. EREBDO—REICEHINDIEH ORI SVDR
TEVWEL&D,
ZNTIE. RTEEDKDBY—ERDBIZIEFATEDITLLDN?
Yes, and on top of all that, every station has its own unique characteristics. It seems
that shops in stations are evolving to take advantage of these characteristics.
In Japanese, there is a new word “eki naka.” There are various definitions for this word,
but here we’re talking about “facilities and shops for passengers and customers inside a
station building, both inside and outside the ticket gates.
Okay, so can you think of some examples of services available in stations?

Sakura:

ERIADDODIVEZTIE, BIOBZORPICENMORANZEE > CTITAZZIRED
PR

You often see commuters buying food and drinks at convenience stores located inside
the station.

Yoko:

BRI ADICHDNT T TIE. RADSHDOAEFTHBENDELIZD., ZCTALTEZLIZD
FDRCENTEFET,

People often meet up with friends and work acquaintances at cafés in the station, and
they also talk to them there.




Mr. Harrison:

ZDTIMNR, Tl BRFINDDODY—ERDHHEZEITTCHFILLD,

Right. Can you think of some of the main characteristics of services available within the
station?

Sakura:
DEIHDTRBANSHSSEL, ISEHFH TABZEFFTEICENTEDIY—ERD
MO CTNDEBNET,

| think there are services that allow you to take care of errands in your spare time without
having to leave station premises.

Mr. Harrison:

ZOTCTIN, TEEETTESOZEIVEZTDANDT TOMICE ATM, BEIEDK DS
ZCTCIICTEDTEZNIRICTDRIETI 1,

That's right.  As well as convenience stores and cafés mentioned earlier, there are
things like ATMs and photo shops for things that can be done quickly as long as you are
there.

Yoko:

[EW\e ZNIC. BRZDEDDBHZESHDENDRHEDHDIEBNET, KFEE/ED
Ro Lo oL, FBEMBOVERFHZRE. BRIZWMREER. BRI DDFTETERZ
DEDDBONEE > CADEFDEBINFKT,

Yes, and | think that they make the station itself more appealing. Things like real estate
agencies, English conversation schools, and health clinics that Mr. Harrison talked about
earlier make the station nicer and also attract more people.

Mr. Harrison:
CNFETIRIAICEEBED >EH LW —EINMBEZDCET, BRIDIFEEEFNTL

DTL& DN,
Since there will be more services that didn’t used to be available in stations, it will likely

create more demand, too, won't it?

TlE. BRORREFAEE UTRBMLEEBNEIN, REELUTEZONDC LD
TL&LDD?

OK so, the development of stations is convenient for passengers, but can you think of
any disadvantages?

Sakura:

BRARDBENIL. RBICHDEBNET, TIND., BROFRERDFERZDEDIFIDOE
D2 ZHITRNC EERIRTDIMENHDIESZET,

The reason we have stations is for transportation. So it’s important to ensure that
station development doesn’t interfere with people who are waiting for or changing trains.
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Mr. Harrison:
BIEZETTCESZFEIN?

Can you give us any examples?

Sakura:

[E, TEZRIF. BHBEHCETEAIDE T, FUHNTE, TNHETZWBITDIES
DHDFT,

Yes, for instance, if a shop becomes really popular and there are long lines there, it could
make it hard for people to move through the station.

Mr. Harrison:

ZDOTIM, RARDEEZDITRNIRDKNETIN, EHMEZINIL. BRZEiNG
FDIADEADEENTDIEFTI, ICEDHDITLLDD?

Yes, they’ll have to take measures to ensure that shops don’t interfere with the station’s

basic functions. If the number of shops increases, there will also be more people going
in and out to make store supply deliveries. Any other ideas?

Yoko:

FhlE. BRIANDFRERELUTCANEFDTET, BREMDMIBDORIESEDFBENED T
BDCEEEZONDERBNFET, TEZIEF RWESETTHNWTNDR—/N\=DBRFAIC
TECEHIC. BIEETEVVDZEITDANEDENDTREMEHDIEBINET,

| think that if facilities in stations increase and attract more and more people, the number
of people shopping at other stores outside stations could decrease. For example, if a
supermarket that’s open late at night opens up inside a station, there’s a chance it could
lower the number of shoppers in traditional shopping arcades.

TlE. BRFIADESE. EDB8>TNSEBNEIN?
So, what do you think the future of station shops will be?

Sakura:

JEHAN—RIRSNTNT, R THASZEETEICVATZINTI KA, T@

N5, IERORITIE. BEOMHAE— FZE EIFRITRIESIN. SSICHEEDS
BRBDTIEZNAEBNET,

Since space is limited and there are many people that want to get things done quickly,

the shops themselves will find ways to serve customers faster, and they will get more and

more convenient.

Yoko:

A, WEETERDET—EINMBZBDEEBRARERBINET, ZLTESIC,
BIEHEFEADDDRRAERDBNELIZD, ZCTUNEZRRNIREBRREE
BROHIZDDTIZIZNTULDD, ZONDEIXIE. UE—A-—ZESL. ES &K
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oD EBNET,

Also, | think that there’ll be more services that didn’t used to be available. On top of
that, I think each shop will try to maintain a selection of fresh, original products, and
they’ll also sell products that are only available at that shop. These kinds of things will
attract repeat customers and make sure that demand continues.

Mr. Harrison:

ZD. IR THRRICKKRZRCNDNDELDTINA. KDFSA! EDRDICNBNBIE
EDONZERICHERI DN ZRDDIFEEKENTI, SHIE BRI DDIFHEERE, I¥K
[CDNWTEBZZFUL, BREZDEMMIENESDRELTNDHOELHTT,

Well, it sounds as if you have actually seen the future, Yoko! Yes, it will be interesting to
see how things actually develop.

Today, we’ve looked at the unique characteristics of stations shops as well as the
problems with them and their future. Let’s look forward to seeing how they, as well as
the areas around the station, develop.

SOnT—VId. TBRINDEIRZADEFHESE] TUIL

FREA RBITTUIZ, CODER. 2R&E2HRTT,

Today’s theme has been “the characteristics of station businesses and their future.”
This class was for Eiken Grade Pre-1 level listeners. Grade 2 and Pre-2 is next.

Part I Grades 2 & Pre-2

Mr. Harrison:

CHhICBIE. S A,

T4 RAAYYIVOEBETY, BRHNEHESZHTLTNET,
CODSAIL, ER2HKk « E2HREITTT,

Hello, everyone.

It's time for our discussion. | hope that everyone will speak up.
This class is for Eiken Grades 2 and Pre-2.

RO T3 BRINDDEFHOFRATEDIT—ERDBHRIELTNET, FTEOREIEDF
D BEUOVRE, CNFTTBRDOELDBT—ERDFATESIECAREHDF
EE

Recently, the number of shops and services available at stations has been increasing.

In addition to shops and restaurants, you can now find things such as English
conversations schools and massage salons. So many new services are now available.

SHIE TBRFNDI Z2H@ET—VICLUTNET,
CODOSATIE, TERFINDOERHEICEM TET DD ICDNTELEWNZWNER)
&go




Today’s overall theme is “Station Shops.” In this class, | would like to discuss “if
developing the station will make the area around the station better.”

It's Discussion Time!

Mr. Harrison:

BRIANTIRISFTIF BT —EADRESNDEIDICE>TETCNET, Eld. BROTS
v RIR—AICERAMDDOR T v D ZFTRFIE UNREDMNITEEBATUL, LD URE T,
BALEDOED B ZBISREIC, SEXIFBRIEDSERD DD T,
BRINDMREITDE. ZOROEIMIHICERINEENRSEBD AINEKITH?
The number of services available inside train stations is increasing. In the past, there
were only some shops selling snacks and drinks on the train platform.

However, now, there are many shops between platforms and near ticket gates.

Do you think this development of train stations has a good effect on the areas around the
station?

Sakura:

[E0), BRIADDFEEINIE. ZOBRRICADEFTDERBNET, Z2DINIE BREL
T ZOROBOMIFICEEBIFTIT AEIEZDDTIFIZNTLUL DD,

I do. | think that more people will visit a station after it has been improved.

And, as a result, | think that more people will explore the area around the station.

Mr. Harrison:
BRICIIBS >ECEN. ZOMEERNIZH>NNIFICRBENSTETINA,
So you are saying that it’ll create a good chance for people to visit the area.

Yoko:

MWDRBRIFENE T, RINOREZMNABIDDIE., CENBIBATENIZNSTY
F. EL. RIATEIVWEZFESNNIE. AADETEVWIDTLLDND?

| disagree. | think people use these shops in the station because they can get things
more quickly and conveniently. If they can conclude their shopping inside a station, why
shop outside one?

Mr. Harrison:

BRI NDNDEEN. HWFLUERDMIEZESHINDINITTIIRENENDIERTIN,
Tld. HORBREHDEIN?

So you don’t think that people will necessarily visit areas around the station.
Well, does anyone have any other ideas?

Sakura:
ERFONDFTETDE. ZDERMBERSZOICZCICEHZNEBSZDANEZ DD TIZ
BODEBNZT,




| think that adding more shops and things makes the station more convenient, so more
people will want to live there.

Mr. Harrison:

ENC, EDHEMEESEEICE. ROBRSPIAESSEEERTI N, AOMEZNIE,
HIICE>TRWEETHDZDTIN, Tld KDFTAEDTLLD,

That's true. Many people often choose where to live based on how convenient the
station is. If the population increases, it may have a positive impact on the surrounding
area.

Now, Yoko, what do you think?

Yoko:

Z—. EDCERBINESCEE. NWDODDERIET TICETERMLTNDEWND L
TY, RERENMBEZDE. ROBHEBEBNE T, Z2LUT. ATHDTUNEL
2EZIE NBOBSICBIRICZDFIEAD,

Well, another thing to consider is that some stations are already very crowded. If the
number of shops increases, the station may become too crowded. And if it were too
crowded, wouldn't that be dangerous in a fire, for example?

Mr. Harrison:
ZO5 T, BROZEUZHEIRTIDCENUNETI 1,

That’s right. It is necessary to ensure station safety.

Yoko:

Fhld. KDZBLDADMERBZRIRI NDORBEZEFNATDIRLDICRDEBNET, TD1ED
&L BRBODBEDHBENRED . BEERDCEEBZZS5NDDTIFZENTUL DD,
Also, I think that because they are so convenient, more people will go to shops inside the
station, so they will actually stop visiting shops in the area. In this way, | think they
would actually become a threat to local businesses.

Mr. Harrison:

HDZFEITN, RTEVWVIMIDADEZINIE. HOBEEH CEVMZ LEZRDEND
C&ETIMN,

That’s very possible. The more people shop at the station, the less likely they are to
shop in local shopping areas.

Sakura:

KT UEZDEFENZBRNKDICEBNET, DFEEINIEL, DB IEER
BDCLEETETDERNET,

| don’t think that’s completely true. | think if they were to cooperate, they could even
vitalize the area as a whole.




Mr. Harrison:
SENICIEEARCENBZSNZEDTIN?
Can you tell me more specifically what you mean?

Sakura:

EEZIE MEORRONDDEEICIE. BRTITNDDREEBADDORET—HRICE—IL &
TOTENTESDERBNFET,

Well, for example, when there’s a local festival, both shops inside and outside the station
could do things like organizing special sales together, and so on. .

Mr. Harrison:
R2BFE, ZDOULRTHERS. BRIADMIBDIREIC DIZHD XTI,
| see. So, the station could promote the local area.

Tld, BREEKHEDFERICEEE I DEFBORITZMBITLET,
BEENRICDEDDAHRZBHEZRBIDEE. UIF UL lcatch ) EWNVDEFIZ(E
WET, TE. BXAEOBHRBEZMNATDESCIE. COERRMENEEA, DFOD.
BIEE, INRDDNIHDY—([C T8ED (catch)] EWNWZFET, ZEZXIE RUT “catch
a friend's car” &7 “catch my bicycle” EIFVVWEB A, F2. WEZFED TI ICHI
DEBICEDEE(II “transfer” EVNDFREEDH. “change trains” EVNVDEVNHE
TEFT, CERE THBERCTHIURICED B ZRITNIERDFEA (We have to
change trains at Shinjuku station) ] &, BIXMIC. lchange trains] TIEEIC ltrains]
CERHBZTHENE T, BOBZDENNDCLE. ZDUEDIEZRATDINSTY,
Now, on the topic of stations and trains, let me teach you some related words and
phrases. When we get on a train or some other form of public transport, we often use

the verb “catch”™ . However, we do not use this word when using one's private car or
bicycle. In other words, we “catch” atrain, a bus or a taxi, but we never say, for
example, “catch a friend's car” or “catch my bicycle.” Also, when we get off one
train, then soon get on another, we use the verb  “transfer” , or the phrase “change
trains.”  For example, you could say, “We have to transfer to the Chuo Line at
Shinjuku station,” or, in a more general sense, “We have to change trains at Shinjuku
station.” By the way, with “change trains” , we always use the plural form -
“trains” - because a train transfer always involves two trains.

SHESFIFBREZHLUTESNFH UL, MABICE > TERT, DDOitbisidiRE
[CEDIINDDEDE. KNBRDETNIENNTI,

Well, today, we heard a lot of great opinions. | hope that stations will continue to
develop in ways that make things more convenient for customers and also benefit the
areas around stations.




SO, MBRIADOERERPWZHICEBTET DN ICDONTT 1+ ANy Y 3V LFUIE,
HBIR2M&E2RQITTULZ, COHEIF. 3HR&4HRTTI,

Today we discussed “if developing the station will make the area around the station
better.” That’s all for Eiken Grades 2 and Pre-2. Coming up next is Grades 3 and 4.

Part Il Grades 3 & 4

Mr. Harrison:

CHICBIE. BT A, ERDISETI,
EAEAFRSUTED EITE UL D,

COUSRASL, EEIR&4HREIT T,

Hello, everyone. It’s discussion time again.

Let's speak out and have fun.

This class is targeted for Grade 3 and 4 level listeners.

HESAIE. STEARZEDEIDICHALTNDBTULLDD, BRIF. EENEET DIH
PACIN. =i, BROPTHATEDREOREMEZTNET, Za—RIcLnid.
COUR TEBRF AL T, RBEFINDECAEHDIZDTI L

How do all of you usually use train stations? Stations are buildings with arriving and
departing trains, but now they are also places with a growing number of shops and
facilities. These eki naka, or shops and services in train stations, even have places
where you can study English.

SBIFERICDNTEIENDCET, NWANARESEZEEBTHBITUTHENERBNE
T, BSADK O CNDBEDEECTINDT. EDXDICHBITULSNNDENTSE
[CLUTHTLIEEN,

Since we are going to talk about stations today, | would like to try and explain different
kinds of trains in English. I’'m sure you all know these types, so listen carefully to learn
how to describe them yourself.

HEFRIIBARDSRIKNE T, FEFRIIEGE 320 FOXTHET,

The shinkansen, or bullet train, is a high-speed railway line in Japan.

They say that the trains travel up to 320 km/h.

SRROMWTEAL 13 IR E 285 BREZE L. 88 900 S ABHOFRBLET,

The subway system in Tokyo has 13 different lines and over 280 stations.
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Over 9 million people use the subway system every day.

TlE. BHFT L&D, SHOHBT—VIE. TEBRF DI TI,

COOSATIE. TBRFADRAI IEDNTELEWNZWERNET,

Okay. Let’s getstarted. Today’s theme is “Station Shops”, or the many kinds of shops
and services in train stations. In this class, let’s talk about “how people use station
shops.”

It's Discussion Time!

Mr. Harrison:

BIESSHISIRFIAZRRBUZCEDNHDFEIN?

Have any of you used shops in the station?

Sakura:
(30, FAIE. DVEZIVRRARPEFMBUEZECENDDFET,
2. RIEEE>LCEEDHDIET,

Yes. [I've used convenience stores. [|'ve also bought gifts there.

Mr. Harrison:
BBFE, MOAEIEDTLLDN?
| see. What about the rest of you?

Yoko:
TSI, ATMXPAD =, EBFSEEFMABLECENBHDZT,
I've used ATMSs, cafés, and bookstores.

Mr. Harrison:

SETTES2LEDIE. BDBRDICEDHDEBNTID, HBICRINICH > THERIZ
2REENDEDEHDFEIN?

All of these stores and services you mention can also be found around the city.

Are there things that you found particularly useful in the station?

Yoko:

FIERFI NDEIEICKLIIBENFTT, EHICERICENTZD., BENENTZOLTND
ESIC, MBHHREZ LU URSEBEZBCULET,

| often drop in at station bookstores. If | get to the station early or train departures are
delayed, | spend the extra time browsing books there.

Mr. Harrison:
2BEE, TlE. BRFADOT—EXRICDNT, BICEBNTNWBEBODRIEHODZEINH?
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| see. Is there anything particularly special about station services?

Sakura:

BRIANTIE. RBRICA— R TRECETDRENZLDT, BNTNDEEICSoE
RBECSTENEEBNET,

Most shops at the station accept IC cards used for commuting.

If you'’re in a hurry, this is convenient when you buy things.

Yoko:

BRIZZRAMAEDZ—XTENETNDD T, UBIREDDFICADCENZINT
I, PIZIE. FEIEORSERICIE. RITT Y XDHDFT U,

Stations also provide items that meet the needs of commuters, so people can get what
they want most of the time. For example, shinkansen train stations sell many
travel-related items.

Mr. Harrison:

ZNZN. BROFMABDERICII > TVNAARREZL TINKLUIZ,
EUBEDDRI N TADIABEZBLDDIE LD, CABRREOY —ERERHLUTH
JZLNTIND?

All of you have talked about things from the user’s point of view. If you were to start
some new business in a station, what kind of shop or service you would like to offer?

Sakura:

BEAT—HTN TN DIBREEDCHIEZFEINTHIZUNTY, ZOEICTITIE X+
TS —EBEOREFRIRE. WANABDBFTNFI—BTNTNDEDHEZDECAT
EE

I would like to open a shop offering the best-selling items in Japan. If you go there, you
could buy many kinds of “No. 1” goods. For example, the best-selling books, the
best-selling candy, or other best-selling items.

Mr. Harrison:
ZNIEEBIVTINR, NS —BRETTDIRETI,

That’s an interesting idea. A store selling only best-sellers.

Yoko:

FIFECEARNRRZEDIZINT T, FADMITTOE CENPAILERD SENIBPAICH DD T,
BRINCHDEENMIZERNET,

I'd like to make a tourist information center. In my hometown, the tourist information
center is far from the station, so it'd be useful to have one in the station.

Mr. Harrison:

ENSBRAENPTIZAEDIZNTIN?
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What kind of tourist information center would you like to make?

Yoko:

MDA P T Y DIREERESELINTT, F/T. BHEERNE—HEIC, tigEE
T, IRV EZERBURNTY, RFVTSU—ED, BREDIRETT,

One that has maps, guidebooks, and other useful things. | would also like to plan an
event, such as a stamp rally or festival, with the local community and the center working
together.

Mr. Harrison:
ZFNIIRVNPA T« P TI1R. ZNHAEIRICIENIE. FTIESULIWNTI 1A,
What a good idea. If that became a business, that would be great.

SEBERTITNDTHUNWT —EIMEZTNESZDTIN,
HBRSADRBELUCNEZEERDBY—ERE, BOFEIRIDEVNEBNET,

Well, it seems that the number of new services at train stations are going to increase.

I hope all of the ideas you came up with today will someday become a reality.
SHOT—VIE TERF A1 TUIZ, ZUCCOOSRATIE. TERFADDFAL ZICDL)
TELBWEULZ, #ESAE. RTEABRRBEEMALIZCEN DN, ELEDT
HTLEE0N,

Today’s theme was “Station Shops” and in this class, we discussed “how people use
station shops.” | hope our listeners will also discuss the kinds of shops they use in train
stations.

SBOSBHERNRBOEZ ) I EZOBERBRAN. T RAANYY3VOSEGRELE. BHED
DT Y+~ (http://iwww.radionikkei.jp/lr) [C38E L TCUVFE T,

ROF. FLO=D]ICDNT T4 RAANvY 3y LIET,

The Japanese and English transcriptions for this session, as well as the referenced
article, are available on the program website. Next week, we’ll be discussing
“Telecommuting.”
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